A% 5L g

%

RN S ¥

AN
aﬁeﬁaa@ae
FELHBELS (P gH¥654)
.waeaz OFA (7 5% 65A)
3 EBFAE I2F L (K lE2RERFPL > TRBY R MRLITEG
P APM 2 Az B S U= 5 )

b 108 109 110
ey | P S F| P e —2w | 25 | 22 g2
s iap URE S 2 2 ’ﬁi‘x.\gc”-“— B | ZFEB | ZE, %3t

B3 | T |+ ‘ - |+ | =5
-~ i3 (9F4 2 5Hh2684)

Fic .| 3
ARNZO13 Research Method 33 (3
ARNZ028 Intematlonal Marketing 313 |~ 3)
Management
AFritEFERG 3
ARNZ048 |Industry Globalization and 3|13 |® 3)
Operation Strategies
e " 313
ARNZ047 Thesis 6|6 @) | 3)
S GEBER (ZPEB 2UEL L AEIHEREFL FBY R JALIER
THPAPML G B I 5
A A /)/%I ? Iil‘z— e 3
ARNZ001 Human Resource Management 3|3 | ©))
LGRS 4 | 3
q‘
ARNZ045 Managenal Economics 313 |% (3)
ARNZO15 || =7 & 33|z 3
Econometrics Analysis lc)
LA 3|3 ||
ARNZ035 Intematronal Economics 1 (3)
REsFEpn | 3
ARNZ026 International Business Management 3|3 |4 (3)
i &
I | 3
ARNZ049 Consumer Behavior 3|3 | 3
BRI B A 3
ARNZ009 |Seminar in Economy and Trade 3|3 |:# 3)
Between Taiwan and China
== AR - 3
ARNZ017 Time Series Analysis 3|13 |= 3)
AS R gEgn - 3
ARNZ038 Product Strategy and Management 313 % (3)
@]Kﬂ A 4 A/}g, rg Iﬁ" 3
ARNZ021 |International Human Resource 3|3 | @3)
Management
1 ¥EH - 3
ARNZ050 Industrial Marketing 313 |= 3)
% 74 % 3 3 - 3
ARNZ027 Seminar in International Marketing S13]% (3)




b 108 109 110
B 3 = ’, # 3 ig._; —&m | cEm | zam %3
Bl r || |||
EL S 3
ARNZ037 |Promotion Strategy and 3|3 & @A)
Management
R REEEE 3
ARNZ041 |Distribution Strategy and 3|3 |# @3)
Management
DRSS - 3
ARNZ025 International Business Environment 313 |% (3)
%2 F B35 3
ARNZ051 Internati_onal Economic and Trade 3|3 | 3)
Symposium
B2 5 5 Mt 3
ARNZ052 |Discussion of International Trade 3|3 |:# 3)
Issues
i iT e - 3
ARNZ053 Digital Marketing 313 )% 3
AFEAAT - 3
ARNZ039 Analysis of Industry 3|3 |% (3)
% E R 3
ARNZO030 |International Merger and Acquisition| 3 | 3 | & 3)
Strategies




